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Fellow Voyageurs,  

     Fall is upon 

us and the leaves are 

turning their bright and 

beautiful colors. I hope everyone is doing 

well. October was a little slower month for 

me. I attended the American Legion Fall 

Conference and had the privilege of 

attending the 8/40 Pouvoir Banquet with the 

Departemental Chapeau Shirley Willis. A 

fun time was had by all! I just want to thank 

all the ladies of the 8/40 for all they do and 

all the support they give to La Société.   

Membership is doing well. We went 

from 37.24% in September to 58.38% in 

October. Keep up the good work and let’s 

get that 100% this year. Make those phone 

calls and let your Voyageur’s know all the 

good things we do for La Société. Get the 

word out and let’s get the Grande du 

Missouri on the right track.  

Please take this newsletter and share 

it with your Voyageur’s. Let them know 

what the Grande du Missouri is doing. Have 

a Wonderful Thanksgiving Holliday and 

remember to share with the less fortunate. 

I am also looking forward to seeing 

you all at the Fall Grande Cheminot & 

Grande Chef’s Homecoming in Springfield 

Nov. 10
th

. 

Thanks again for all you do for La 

Société. 

God Bless you and God bless 

America  

 

Thanks for all you do. 

Grand Chef de Gare 

Grande du Missouri  

Calvin Bumgarner 

Email: cbumgar522@aol.com 

Cell # 913-522-1103 

 
 
 

 

 

 

 

 

 

 

I have listed an approximate schedule for the 

different Directeur’s to submit their articles 

for the newsletter. 

   

    Dec 2018 – Child Welfare, POW/MIA 

  Jan 2019 – Special Awards, Voiture 

Activities 

  Feb 2019 – Distinguished Voyageur 

  Mar 2019 – Carville Star 

 

A phone number change for Kevin Johnson 

– New number is 573-452-1157 

 
  

 
 

Sous Grand 

Correspondants Notes 

The Grand Chef 

Sez 
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VOITURE #1541 & SALON #771 

CHRISTMAS PARTY: 2018 

 

Our annual Christmas party 

will be held Wednesday December 

12
th  

 2018 at the Wentzville American 

Legion lower level. Doors open for 

happy hour from 6-7PM. The meal 

will be at 7PM followed by a visit 

from Santa Claus. The cost 

is $10 per person which covers your 

food and cocktails. If you plan to 

attend, please RSVP to James Hartley 

by either telephone (314)607-1433 or 

email kc0wdb@yahoo.com. The 

deadline for RSVP’s is Wednesday 

December 4th. Absolutely no changes 

or additions will be accepted after this 

date.  
 

 

 

Membership 

 
I’m concerned that some Voiture Locales are 

not familiar with the constitutional 

requirements for membership.  Let’s look at 

the requirements for membership eligibility, 

Article IV of the Constitution of La Société 

des Quarante Hommes et Huit Chevaux is 

very explicit.  No persons, other than 

honorably discharged U.S. military 

personnel and active duty U.S. military, may 

become members.  There are no ifs, ands or 

buts about it.  You cannot discriminate 

based upon gender or race.  There is NO 

requirement that a prospective member be a 

member of the American Legion. 

Article V forbids Honorary Membership in 

La Société. 

I know many of you belong to various 

veteran organizations, look at those 

members as possible members of your locale 

and ask them to join with us.  We need to 

start now to recruit as well as retain.  We are 

losing more members through death and 

walking out the back door than we are 

bringing in the front door.  Let’s turn that 

around!!!     

 

Janice Hartley 

Grand Chef de Train 

 

 

The “Trickle Down Effect” of 

Membership and PR 
 

By “trickle down” we usually mean an 

economic effect that has been around a long 

time but generally attributed to Ronald 

Reagan as an economic stimulus plan—and 

it seemed to work.  

But I like the term trickle down in the aspect 

of doing something that has a beneficial 

effect on other things, and it gets built on or 

passed on—spreading. Let’s look at 

membership first, then public relations …  

Let’s start with leadership in your Locale or 

Grand and perhaps even Nationale. Isn’t it 

fair to say that the motivation, attitudes and 

behavior of one or more persons affects 

others? Of course. A lack of motivation, an 

apathetic attitude or behavior by anyone can 

have a negative effect that spreads or stops 

growth. But wow, imagine the opposite. An 

ener-getic, motivated, involved group of 

people leading will be the start of an 

infectious attitude that everybody catches.  

We learn from each other. In particular, we 

learn from observing and interacting with 

those who are hopefully good mentors. 

Bluntly spoken, banging the gavel alone will 

not suffice. The gavel is symbolically placed 

in the hands of the Chef to help remind him 
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to give proper instruction, to lead the 

membership where they should go, and to 

set them on the path to contemplate, 

strategize and plan for bigger and better 

things—the positive result will be growth, 

an energized and motivated membership and 

programs working.  

The trickle-down effect for public relations 

is endless...but first and foremost, there must 

be some kind of PR program or action in 

order to have this effect. It has always been 

my opinion that public relations or the lack 

thereof is one of the weakest links in La 

Société programs. Actually, public relations 

is not a program, but a mechanism and 

strategy to promote your Locale or Grand 

within the community and internally to 

members. No “program” - no trickle down.  

We’ve discussed in the Bulletin and the PR 

Manual the positive effects of a good PR 

program—I want to address briefly 

newsletters. A good newsletter and its 

information trickles down to the 

membership. An internal newsletter is not 

only a communications tool, but also serves 

to unite your membership and make them 

more loyal. When your Voyageur’s Militaire 

know what is going on, attendance at 

promenades increases, there is more 

retention of members.  

The general happiness of our membership 

grows in direct proportion to the zeal and 

ability with which our leaders demonstrate 

the principles of La Société—then that zeal 

“trickles down.”• L’Editeur 

 

 

The above was extracted from the September 

2018 issue of the Press Association of La 

Société

 

 

  
 

 

 

 

 

When cleaning out the Grand Voiture file cabinets at 

Department Headquarters we came across some old history, 

one of which I have attached below from 1945.  In the next 

months I will also be placing a few other pieces of history. 



 

  

 



 

  
 



 

  

 



 

  

 

Membership 

November 1, 2018 

 

Voiture Name Voiture 

2018 
YTD 

Total 

2019 
YTD 

Total 

2018 
Year 
End 

Total 
% of 

Quota short/over 

       

       HEART OF AMERICA 3 31 15 43 34.88% -28 

SPIRIT OF ST. LOUIS 38 61 59 72 81.94% -13 

JESSE JAMES 130 32 30 35 85.71% -5 

HEART OF MISSOURI 292 35 33 35 94.29% -2 

STATE FAIR 333 54 72 129 55.81% -57 

GATEWAY 448 55 39 84 46.43% -45 

CENTRAL OZARK 460 40 40 57 70.18% -17 

KICKAPOO 760 20 20 36 55.56% -16 

MARK TWAIN 966 4 0 4 0.00% -4 

CAPITOL 1292 29 30 63 47.62% -33 

MINERAL AREA 1321 57 51 69 73.91% -18 

NEUF COMPT 1379 30 33 42 78.57% -9 

HEART OF THE OZARKS 1395 13 2 13 15.38% -11 
ATCHISON NODAWAY HOLT 
Co. 1402 21 11 21 52.38% -10 

LAKE OF THE OZARK 1403 3 9 15 60.00% -6 

TWO RIVERS 1541 35 43 58 74.14% -15 

Missouri Total 
 

520 487 776 62.76% -289 

 


